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Research Task  3 - ‘Rural’ Communities

Key questions
- What role does and can angling play in rural and remote 

communities?
- How can rural and remote communities and groups 

benefit from angling?
- What is the role of angling tourism and how can 

community benefits be increased?

Assynt Case Study
• Easily defined area, significant angling resource
• Varied land and angling ownership , including collective   

ownership
• Key strategic role for organisations
• Specific initiatives - Trout angling tourism (CSTG)
• Historical context of local angling and angling tourism





Assynt - Approach
Methodological  Issues
• Remoteness, Lack of central ‘point’ / internet access
• Lack of information/record keeping
• Need to engage visiting anglers and residents

Research
• Qualitative Interviews – organisations; key figures; visitors
• Questionnaire research – residents and visitors
• Historical research
• Website - Online Mapping/Comment Tools
• Postcode survey
• Publicity and information (leaflets, local newsletters)
• PC and display in Visitor Centre (Visit Scotland)
• Work in conjunction with CSTG booklet



Web based tools
Map Tool
• www.assynt.anglingresearch.org.uk
• OS OpenSpace-based mapping and comment
• Information on angling
• Generates feedback / access to research
• Positive responses

Questionnaire
Interview Contacts
Postcode Survey – online and point of sale



The Organisation of Angling
Assynt Crofters’ Trust Assynt Tourism Group
Assynt Angling Group Tourist Information Centre
Assynt Foundation West Sutherland Fisheries Trust
Assynt Estate Country Sports Tourism Group 
Culag Community Woodland Trust Visit Scotland
John Muir Foundation Historic Assynt
Assynt Angling Club

• Different approaches of organisations
• Huge voluntary input
• A means of community engagement
• Connection of people and land
• Wider economic benefit but little direct employment
• Angling income part of ‘package ’ of income
• Young people engagement



Initial Findings
Questionnaire (pilot)
• Generally middle aged/older
• Visit length - 1 to 2 weeks
• Spending - av. £580
• Catch returns
• Motivations and benefits

Qualitative information and Interviews
• Repeat visits
• Motivations - scenery, landscape, wildlife and flora and 

fauna
• ‘High intensity’ physical activity - 2 x survey
• Accessible angling opportunities
• ‘Wild nature’ of the fishing + fishing alone valued most
• Some fear about over-development



Quotes
‘ The attraction is the wildness, good 

value and natural fisheries. Changing 
any of this would take away what 
makes the experience of angling here 
special.’

‘But it’s not just the fishing up there. One 
of the things I love is being out in the 
hills. We hike a lot, that’s one the 
great pleasures of it.’



Best Things About Assynt



Worst Things About Assynt 



Visitor Postcodes 



Assynt Study – Emerging Issues
• Part of local community organisation
• Community benefits – a cohesive force?
• Strategic importance of income to collective and 

private groups
• Wider economic benefit
• Desire to increase angling tourism
• But fear of visitors and ecological balance issues
• Generation of information
• Historical archive / context 
• Well being and ‘green’ environments






